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If you choose to come to Paris, I strongly encourage you to go to a variety of
museums, students are almost free entry and can see many special exhibitions! Going
to the Seine or the streets of Paris is also a great choice. The June Summer Solstice
Festival and the National Day of July are great festivals. Everyone will dance and
celebrate on the street. On weekdays, I recommend everyone to go to picnic in the
park, try all kinds of things you won’ t do in Taiwan, experience the life of the French,
let your life slow down! Some people say that Paris is old, dirty, stinky, or even
dangerous, but I will say that this is just a small part of Paris. Most of Paris is beautiful,
contains a variety of spiritual heritage. Liberté, Egalité, Fraternité (freedom, equality,
fraternity) advocated during the Revolution, I feel them very well in the French society,
waiting for you to experience!
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